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[J Building capacity of exporters

[] Linking exporters with support
institutions including financial and
quality institutions

00 Facilitating linkages between
producers and processors

0 Promoting commercial farming and
mass production in key priority sectors

0 Linking and working with key
stakeholders including government
institutions, NGOs, private sector and
cooperatives to supply export markets

[ Facilitating development
and establishment of rural
commodity collection points
(warehouses/cold-rooms)

Contact Us

MITC

Trade Services

Advocacy

We engage relevant stakeholders
in order to improve the ease

of doing export business. Malawi Investment and Trade Centre
Private Bag 302,
Lilongwe 3, Malawi.
Tel: +265771 315

Fax: +265 771 781
Email: ceo@mitc.mw
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Train and guide existing exporters and
About Us s ! . >rs @

potential exporters in consolidating
Malawi Investment and Trade Centre — MITC ‘ xﬁ foreign market presence and in

is an organisation established by an act idenorg/motowt | 4% - - product diversification.
of Parliament, The Investment and Export
Promotion Act, to become an integrated
Investment and Trade Promotion Centre
with an encompassing mandate
of investment promotion and

attraction, and export promotion.

ING DO} y .' — Penetrate new markets.

iESSEn(:‘»‘ Expand Malawi's market share both

// . " - g regionally and internationally
/\\ f i ’ MITC's trade promotion programme
{ A) )] b aims fo diversify and expand the
‘ ' - country’s exports; training companies
' ‘ to be export ready, with a special
focus on targeting sectors highlighted
in the National Export Strategy and

identifying potential sectors for growth.

MITC's Trade Promotion and
Facilitation's function is to
identify market outlets for
locally manufactured
products, with a major
strategic focus on
discovering and

promoting new

products that are

suitable for export.

Development

We nurture existing and potential exporters to
become viable export entities by doing the
following:



